
What are you
talking about?

How brands can

…and jump on the best bandwagons

spot emerging trends online

to create content and media stories



Trends are also movements.
Things to join in with.
To belong to.
Or to be different from.
To compare and contrast with.

And belonging is a human need.
Belonging is attractive.
Trends are good for attraction.

Trends are change.
Something is changing…
It’s going up,
It’s going down,
It’s going up and down.

And change is interesting.
Change is news.
Trends are good for stories.

For media stories For content

Two ways that trends are good.



But…the trend for trends is in long-term decline

In PR and content, trends are double-good

They’re traffic magnets for audiences, and catnip for journalists and publishers
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Searches for “trends + PR”

We’re on an express mission

to reverse that…

TikTok UK launch

In PR and content, trends are double-good



Using trends 
for irresistible
media stories
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Journo Catnip: from ghosting to roasting, big pants, pickles & #vanlife



The graduating classes of these coding 
schools support the trend. They will 
graduate about 16,000 students this year, 
more than double the 6,740 graduates last 
year, according to a survey published by 
Course Report in June. 

Headline: One change leads to another…
Correlation (and implied causation)

After a three-month course in 
computer programming and 
data analysis, Paul Minton, a 
former math major, moved up 
from waiting tables to a job as a 
data scientist, earning more 
than $100,000 a year.

The total would be about one-third of 
the estimated number of computer 
science graduates from American 
universities. 

Glassdoor lists more than 7,300 
openings for software engineers, ahead 
of job openings for nurses, who are 
chronically in short supply.

Nationally, the average base salary for 
software engineers is $100,000, and 
$112,000 for data scientists.

People across a spectrum of jobs — poker 
players, bookkeepers, baristas — are 
shedding their past for a future in the 
booming tech industry.

The anecdotal change…

…gets quantified as a rate of change…

1

2

3

4 …plus change gets personal 5 …and static data points for proofs

Anatomy of a pure-play media trends story…



1 week

1 month

Search can be an early-warning mechanism for media 

1 month



Social is increasingly the new way 
media are searching for trends

8.5 billion daily searches on Google

VS.

3 billion daily searches on YouTube
2.9 billion active daily users on Facebook
1.6 billion active daily users on TikTok
1.6 billion daily searches on Twitter
1.3 billion active daily users on Instagram



Using trends for 
traffic-magnet
content
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Mashable: shared 30,500 times
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Traffic Magnets: glimpse a trend, look further… 

collagen
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Long term trend – for over 10 years 
we never get tired of searching for tiredness

Long Players make for evergreen content

Gives time and confidence to work 
on higher investment evergreen 
content assets 

`+31% 
increase in 

site visibility

150 
unique media 

links to the 
website

+85.4% 
increase in 

organic 
traffic
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Page 1 result

Simple, optimized on-page

Event sparks search trend

Step-by-step, making content from a trend



Spotting the trend 
from the dead-end



Look deeper

First signs

Go wider

Spot the first signs, then look a bit deeper…
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“I never choose eco-friendly 
packaging”

Data: YouGov
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“because I’m feeling 
financially worse off?”

never buy eco

worse finances

Correlation = 88.9%

…which can sometimes be enough for a story
…If the correlation is strong
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And there’s usually something behind it…form a simple
hypothesis, and look for another set of trend-data…

Signs that something is going down…or up…

https://yougov.co.uk/topics/finance/trackers/do-brits-think-their-financial-situation-has-gotten-better-or-worse-over-the-past-month


‘Golf’ searches (UK)

Just don’t 
do it 

anymore
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Participation 
increased by 

2.3 million adults

The game was in long-term 
decline…

- Sports brands like Nike and 
Adidas gave up on it in 2017

- Then the ‘event’ of a global 
pandemic

- changed the trend-line back 
to upwards – with growing 
participation (and searches)

And down and up…

…or something’s going up and down



How Alcohol 
Affects Your Golf Game

1,567,392 views

‘Old’ golf has quite the alcohol culture… The ‘new golf’ revival could be a chance to own sober golf

Yeah but I’m Lucky Saint – why do I care about golf?
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“What shall I spend my money on this pay day?”

#payday #cryptoinvestment

The world of crypto took a 
rough ride in 2022 but even 
that topicality didn’t see the 
same surge in searches as 
we’ve seen for the start of this 
year…

Something’s suddenly surging but it’s not linked to big headline news



The lure of making a quick buck has always 
attracted young people to invest in risky 
assets…

No one's advising young people on how 
best to invest crypto (beyond NFTs)  

Yeah but I’m Monzo – why do I care about crypto?
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What’s with the whole chess thing?

chess on twitch
views

'chess' searches

'the queen's
gambit' searches
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Popular culture spikey-moments can drive longer trends…
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27700
Total food delivery 

chat mentions

61800

Twitch chat has a lot of mentions of delivery brands…

…enough to make doordash sponsor @jillyfish

Yeah, but why do I care about chess, I’m Deliveroo… 



Top trends take-outs

A scan-habit catches the trends-rabbit

Buckle-up the free-tools-belt 

Easier seen after a good clean

Force-fit for creative stimulus

Media and social lag search

and don’t fear 
the rabbit hole

use the lead-time 
to lead the opportunity

you can go a long way
without having to pay

rolling averages 
smooth spiky data

ideas come from 
quirky constraints 


