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If your brand name is also a generic 
term then Google Trends isn’t 
going to work for Share of Search. 

For example, if you are calculating 
SoS for the cereal brand ‘Spoon’.

Instead, we will need to work back 
from the website traffic to gather 
the branded searches, using an SEO 
tool – like Ahrefs.

For this example, we will calculate 
a Share of Search for four ‘niche’ 
brand competitors in the UK 
granola cereals market - Spoon, 
Lizi’s, Rollagranola, and Bio & Me.

Most SEO tools are similar, so start 
by copy / pasting the Spoon URL 
spooncereals.co.uk in the Site 
Explorer view.

Navigate to the ‘Organic 
keywords’ page – where we can 
see the full list of all the search term 
keywords that are driving traffic to 
the Spoon website.

You see a long list (185 keywords in 
this cropped example) - and a series 
of dropdown options.
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Google Trends probably won’t 
isolate the brand searches from 
the generic topic searches.
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https://www.spooncereals.co.uk/
https://ahrefs.com/
https://www.lizis.co.uk/
https://rollagranola.com/
https://bioandme.co.uk/
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With the ‘date’ dropdown, choose 
the earliest historical date you want 
to capture – in this version of ahrefs 
we can only go back 6 months.

We want to only select branded 
keywords from the full list – so 
use the ‘keyword’ dropdown to 
create ’rules’

With some finessing, you have a 
shorter list of branded keywords – 
which result in a (smaller) volume of 
branded traffic to the website

Export this list as an 
Excel file, and edit it 
further by,

deleting the rows with 
terms that you spot 
which are not relevant 
brand searches (in this 
example, in yellow, 
there are searches 
that relate to another 
brand ‘Magic Spoon’ 
as well as searches 
that look like they are 
related to the 
common abbreviation 
for Wetherspoons 
pub food.)
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https://magicspoon.com/
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Deleting the columns to leave 
us with only the ones we need, 
‘keyword’ + ‘Volume’ + ‘Organic 
Traffic’

Sum the columns, and label 
the excel tab with the brand 
name and month: [Spoon Feb 23]

Now repeat, for subsequent time 
intervals – in our example these will 
be every three months, so we have 
data for ‘Spoon’ for Feb 23, May 23, 
Aug 23.

And repeat, for the competitor 
brands, editing their keywords for 
each time period, for their unique 
branded searches.

Each brand might not only have 
different volumes for their 
branded terms, but also a bigger 
(or smaller) quantity of branded 
terms – like this example for Bio 
& Me.

As with the Google Trends 
approach, create a summary table 
for all the brand data

 

Delete the 
columns that 
we don’t need
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first, with the search 
volumes for each brand 
at the same time period

13a.

second, with their 
Relative Share of Search 
in another table below

13b.

10c.

13.
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And create the line graphs for 
each set of data

As a reminder about why the 
Ahrefs approach is good (because 
let’s face it, it’s a lot more involved 
than the Google Trends approach)�- 
you can be sure that you are really 
looking at branded searches, when 
the brands are easily confused with 
other generic searches (or searches 
for similar brand names) because it 
traces back from traffic to the 
website URL�- it’s the only way (we’re 
aware of) to compare with an almost 
unlimited number of competitors, 
rather than the maximum of five in 
Google Trends�- gives estimates of 
actual search volumes (not just the 
indexed (out of 100) volumes from 
Google Trends.

In addition, we also captured the 
data on branded search traffic – as 
a matter of course, when we 
exported the search volume 
estimates.�- this is another useful, 
complementary, set of data.�- we will 
look at this in another how-to, about 
the ‘Golden Ratio’.

13c.

13c.

Although this is a short time frame (6 months) we can clearly see 
the absolute SoS, and the Relative SoS

And despite the initial lack of historical data, we can begin a routine 
of collecting the data, quarterly, to establish the brand tracking.




